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ᾣ ᴑҙ ᴪ ᴋ Ȃ ׃ ԅ ᾣ 2016 ᴑҙ ᴪ ᴋ ᵬ

’Ȃ ≠ץױ ῏ ῏ ץ Ὲ ҹ ̆ ԅ ҍ≠

῏ ῏ ≠Ḃץ̆ ῏ ᴪ ⱴ ԅ ױ ’Ȃ ԅ

ᾣ ᴑҙ ᴪ ᴋ ȁ ҍ ȁΐᵣ ץ̆ 2016 Ȃ ᴍ Ҭ̆

ᵣ ԅ ױ Ҭ ᵬ ̆ ≠ ῏ ῏ ȁ ꜚ Ȃ 

 

 

 

 

ҹ 2016 1 1 2016 12 31 ̆ҩ≢ῤ ₮ Ȃ 

 

 

ҍ ֤ ᾣ ᴍ Ὲ ̂Ҋ ľ ᾣ Ŀ̃ Ⱶ

Ȃ 

 

 

ᾣ ᴑҙ ᴪ ᴋ ҹ Ȃ 

 

 

Ҭ Ⱶ ҍ ץ̆῀₮ Ⱶ ҹ‰̆ῒז Ὲ ῤ Ȃ

Ҭ ֲץ ᵬҹ ̆ ≢ Ȃ 

 

‰ 

Ώ Ҭ ֲ ῍ ‰ GB/T 36001- 2015ȇ ᴪ ᴋ Ώ Ȉ̆ ԅ

ȇ ├֜ ⇔ҙ ҉ Ὲ ᵬ ȈȂ 

 

Ḡ  

Ὲ Ԋᴪ ῃᵣ ԊḠ ῤ Ҍ ᴋᵥ Ẋ ȁ ̆ ῒ

ῤ ȁ‰ ҩ≢ ᴋȂ 

 

 

ץ Ȃ ̆ ᾣ Ὲ ̔ 

www.bluefocusgroup.com 
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ᴑҙ  ׃

 

Ὲ  

 

Ҭ ̔ ֤ ᾣ ᴍ Ὲ  

̔BlueFocus Communication Group Co., Ltd.  

Ҭ ̔ ᾣ  

̔BlueFocus 

 

Ὲ Һ ҙⱵ 

 

ᾣ ѿ ҹ ᴑҙ ᶫ ҍ Ⱶ Ғҙᴑҙ̆ ԍѿ ҙ

Ⱶ̆ ⌠ ‗ ̆ᴨ Ḇ Һ ᴰ ⌠ Ȃ 

 

Ὲ  

 

Ὲ ᵝԍ ֤̆ Ҭ ᴪ № ̆ ȁ ȁ ⱴ ȁ ȁ ȁ

ȁ ҙⱵ Ȃ 

 

Ὲ  

 

2016 ̆Ὲ 6,542ֲ̂ ̃Ȃ 

 

Ὲ ҉ ֜  
 

├֜  

̔ ᾣ  

ף ̔300058 

 

Ὲ Ύ ̂Ὲ ̃ 
 

֤ י 9 ̂ ̃10 ԋ A5- 01 

̔100015 

̔www.bluefocusgroup.com 
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2016 ᾣ 20 Ὲ̆ ᴑҙ ᴪ ᴋ ᴪῈ ᴋ ӈⱵȂῈ

ҙⱵ ץ ׅ ֲⱬ ⱬ ꜛ ῏ NGO

̆ ҍ Ḡ ῏ ҉Ȃ 

ῤ̆Ὲ ҙ ῀1,232,877.69҆ᾝ̆ ҉ 47.70%Ȃ ԍ҉

Ὲ ‪≠ 64,191.74҆ᾝ̆ ӊ҉ 848.15%Ȃ 

 

῏  

 

ᴪ  

 

 2016  

Ꞌꜚ  ֲⱬ ᵬ Ꞌꜚ  

 4.96 ַᾝ̂Ҍ ҩֲ ̃ 

ֲ ֲ̂̃ 6,542 ֲ̂ ̃ 

Ꞌꜚ ̂%̃  100% 

ᴪḠ ̂%̃  100% 

ⱴ ᴪ ᶛ̂%̃  

֤ ᴪ ֤ ΎῈ

ⱴ ᴪ ̆ ╠῍ 10 ᴪ

ᴪ ̆ ⱴ ᴪ ᶛҹ 95.2% 

ῃ ֲ ᴡẊ ̂ ̃ 11 

ֲ ᵳֲ  71ֲ 

ᵣ ẫ  100% 

̂%̃  100% 

̂%̃  91% 

̂%̃  25% 

Ὲ Ὲ ̂҆ᾝ̃ 28.68 

Ὲ ễ Ⱶ ̂ ̃ 1, 808̂ ṿԍῈ 144.6 ҆ᾝ̃ 

ҍῈ ễ Ⱶֲ ֲ̂̃ 80 
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ֲ ֲ̂ ̃ 48 

Ⱶ ̂ ̃ 1,350̂ ṿԍῈ 108҆ᾝ̃ 

 

ῤῈ  

 

2016 ̆ ᾣ ῍ 528ҩ ̆ ֓ ԍῃ ҙ ȁ ᵣץ

̆ ԅῈ῍῏ ȁ ꜚ ȁ⇔ ȁ ȁ ׃ ȁ֟ ᴰ ֟ҙ ҩ ≢Ȃῒ

Ҭ Ҭ ῍ 247ҩ ̆ ̆῍ 158ҩ ̆

2013- 2015 ҈ ӊ ̆ 2013- 2015 ҈ ӊ Ȃ ῍ 281ҩ ̆

Ὲ ҹCossettĕ῍ 161ҩ ̆ ȁOne Show Ȃ 

Ҋҹץ ᾣ ҙῤ ף ̔ 

 

  

Warc 100 ľῃ ᶃ Ὲ Ŀ  
2016 Warc 100  

ľῃ ᶃ Ὲ Ŀ TOP10 

ҙ ᵣ The Holmes Report 
ῃ Ὲ῏Ὲ 250  

ᾣ Ӝᵝ̆ TOP10 

Ҭ ᴪ 
ᾣ  

ľ Ҭ ᴪĿ  

2016 ONE SHOW ⇔  ԑꜚ ᾝ  

2016 Ӝ ⇔  ᵬᴩᵄ 1 3  

2016Ҭ  
ľ ᶃ Ὲ Ŀ  

ҙ  

Ὲ῍῏ ҙ  

2016  

Ҋ ῍ ԅѿ ῃ

ԓҩ ̆ ԅ ᶃ

 

Ҭ Ⱶ Ⱶ֟ҙ ᴪ 
2016 Ҭ Ⱶ 

TOP Ⱶ  

Ҭ῍ ֤ ᴪ ᵬ ᴪ 

֤  

 

2016 ֤ Ὲ └ᴑҙ ᴪ ᴋ 

҉ ᵝ 

 

ῃ ҙ Warc 2016 Warc 100 ľῃ ᶃ Ὲ Ŀ ̆

ᾣ ᴰ ῀ ̆ᵝ↓ 8 ̆ Ҭ ѿ Ὲ ̆ Ӟ Ҭ Ὲ ῀

10 ȂWarc 100 ѿ ῃ ᶃ ᶛ ף Ȃ ԍ

ѿ ῃ Ҭ ̆ ₮ ₮ ꜚ ῒ ף

ȂWarc 100̓͂ ԍ ȁ ꜚҙⱵ ӟ ꜚȂ 
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4 24 ̆ῃ Ὲ῏ ҙ The Holmes Report ԅ2016ῃ Ὲ῏Ὲ Ȃ

ᾣ ῃ Ὲ῏Ὲ TOP10̆ Ҭ ᴑҙ ⱬ Ⱶ ҙῃ Ȃ Ӟ ȁ

ҹ ľҬ Ŀ ₮ ̆Ҭ Ὲ ⱬ Ⱶ ҙῃ ҉

Ȃ׆ ̆ ᾣ 36.7%ץ ҹTOP10 ꞊ Ὲ Ȃ

̆ ᾣ Ӟ ̆5 ῤ ԅ24׆β ⌠ 9ᵝ Ȃ 
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2016 ONE SHOW 

5 13 ̆₡Ṣ ľļSee You Again̆ⱴ Ľ ῃ ꜚĿ ̆

ᾣ ԅ2016 ONE SHOW ⇔ ԑꜚ ᾝ ̆ Ҭ ᴑҙ ONE SHOW

⇔ ҉ Ȃ ⇔ ԅῃ ᴑҙ ҍȂ 

 

 

2016  
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2016  

 

  

ľ2016 ֤ Ὲ └ᴑҙ ᴪ ᴋ ҉ ᵝĿ ӥ 
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ᴋ  
 

ᴪ ᴋ  

 

 ̆Ὲ ԅ NGO ҙֲ׆ ̆ҽⱲԅ Ὲ №֣ᴪ̆Һ ᾣ Ὲ

῏ Ȃ 

2 23 ̆ CSR ⌠ ABC ᴪ ⇔ ֲ ҹῈ ԅѿ ҹ

ľABC׆ 0⌠ 1Ŀ №֣ᴪ̆ №֣ ᵥ Ҭ Ὲ ᴪ ⌠ ᴑҙѿ

Ⱶ ѿ Ȃ ԑꜚ ̆ ̆ ₮ԅ ⌠ Ȃ 

 

 

 

ABC ᾢ №֣ 
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̆ ҍԅABC ᾣ ҊῈ SNK Ӟ̆ץľABC ֓ ӏĿ

ҹ ԅ№֣Ȃ 

 

 

SNKῈ №֣ 

 

3 18 ̆ CSR ⱬ ᴰ ֲ ҹῈ Ԋ №֣̆ ץ

ᶛ̆ ԅ ׂѿ ꜚֲ ’ ץ̆ ױ ᵥ ҍ⌠ ꜛ ꜚᾙ

‗ ȁ ῃ ẫ ↓ҬȂ 

 

 

ⱬ №֣ᴪ 

 

6 23 ̆ CSR ԅ Ҭ №֣ᴪ̆ Ҭ Ṭ ׃ ԅ

ᵬ ╠ ̆ ֤ ῒזῈ ҙⱵ Ԋ ⱴԅ№֣ᴪȂ 
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Ҭ №֣ᴪ 

 

 

 

2016 ̆Ὲ ῤ ҙⱵ Ҥ ȁ ̆ ῤ

└ ̆ ῤ ȁ ᴇ ᵬ̆ └ ̆ ̆ Ḡ

Ὲ ȁ Ȃ 

 

 

ᴋ  

 

Ὲ ᴪ ᴋ  

 

ᾣ ҍ Ὲ ꜚ ҍ ױ ֜ Ȃ 
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4 21 ᴪҬ  

 

4 14 ̆ ᾣ CSR Ғ ҉ ҍ NGO ῏ ֲ ᴪ ̆ῒҬ Ὲ

ȁ҉ ⱱῈ ᴪȁ҉ Ḡ Ὲ ᴪ Ȃ

῀ԅ ’ №̆≢ ╠ ᴪῈ ȁל ᵬ └ ΐᵣ ᵬ

ѿ Ȃ 

 

 

҉ ⱱῈ ᴪ 
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҉ Ὲ ᴪ 

 

ⱴ Ҭ῍ ֤ ᴪ ᵬ ᴪ ҺⱲ 2016 ֤ Ὲ └ᴑҙ ᴪ ᴋ

҉ ᵝ ᴪ ԋ ֤ ̆ ľ2016 ֤ Ὲ └ᴑ

ҙ ᴪ ᴋ ҉ ᵝĿȂ 
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қ ᴋ 

 

ῤ̆Ὲ ҙ ῀1,232,877.69҆ᾝ̆ ҉ 47.70%Ȃ ԍ҉

Ὲ ‪≠ 64,191.74҆ᾝ̆ ӊ҉ 848.15%Ȃ 

₃ Ὲ̆ ҙⱵ ῃ׆ ѿῈ῍῏ ⱵҙⱵ ҹ

ⱵҙⱵȂɰ ľԑ +Ŀ Ҋ Ҍֽ̆ ԅῈ ̆

ԅῈ ץ ꜚ ҙ ᾢᵝ ̕ ғ ԍ ᴰ ᴨ ӊ↓̆ ҉ Ȃ

ᾣ ҹ Ạ₮ ̆ Ҭ ῍ Ȃ 

ҹԅ ᴰ ֟ҙ Ҭ ῃ ̆ל ⌠ ף

Ԉᴨ̆ל ᾣ ѿ ̆ ᾣ Ḇ

̆ ԍҬ ҕ ᴰ Ȃ 

2016 4 ̆ ᾣ ֤ ԅ ҙⱵ ᴪ (International Business 

Management Committee, IBMC) ҈ ῃ ᴪ ̆ Ὲ

₮ ԅ ᴪ ̆ ԅ῍ ҙⱵ ѿ ̆ ԅ 2016

̆ ҙⱵ ץ ҙⱵ ̆ ԅ ᵥ Ⱶ

ȁ ꜛҬ ᴑҙ ץ̆ ᵥҹ Ҭ ᶫ ṿ ⱵȂ 

 

 

IBMC ҙⱵ ᴪҍᴪֲ  

 

ᾣ Ḡ ̆̓͂ Һ Ṣ̆ꜛ ꜚ

ҍ ̆ ᶭ Ὲ ҹ ᶫᴨ Ⱶ̆ ҙⱵ

ҹ Ḡ Ȃ ᾣ Ҭ ץ ׂ ԅ 5 ҙ

´ᴑҙ̆ ҹ ╠ ѿѿ ΐ ῃ ҙⱵ ⱬ Ҭ ᴰ Ȃ ԅ ᵝԍ We Are 

Social ᵝԍⱴ Vision 7, ᴆ Ὲ FuseProject̆
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Ὲ METTĂץ ᵝԍ ⱴ ֒ ῏ Ὲ Financial 

PR Ȃ 

 

 
ᾣ ҙⱵ CEOῚ  

 

2016 5 20 ̆ ᾣ ᴰ ҍ ᴚ ֤῍ ԅ ᵬ Ȃ

ף̆ Ҭ ң ΐ ⱬ ᴰ ᴑҙ ╠ῃ ȁ ᴨל

ԑ ᵬ̆῍ ȂῈ Ԋ ῚCEO ᾢ ȁ ᾢ ̆ҍ ᴚ

ף Ԋ /ῃ CEO ẫ ᾢ ȁҬ /ҒⱵῃ ᾢ ̆̓̀ ₮ ԅ

ת Ȃ 
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ᴋ 

 

ᾣ 2016 ľץ ҹ ⇔ ᴇṿĿҹῈ ᴇṿ ӊѿ̆ ҍ ҙ ᾢᴑ

ҙ ᵬ̆ ҹ ᶫᴨ Ⱶ Ȃ 

Ὲ ҍῃ ֜ Lin kedIn̂ ̃ ᵬ̆ ҹῒ ҙⱵ

ף ̆ ῃ 200 ҩ ̆ҹ ₮ Ҭ ᴑҙ ᶫ ԍ LinkedIn̂ ̃

ⱵȂ ̆ ꜛҬ ᴑҙ ᵣ Ҭ̆ ᾣ ҍ Facebookȁ

Google LinkedIn̂ ̃҈ ῃ ԑ Ὲ ᵬ̆Ῥⱴ҉ Ҋ We 

are social , Vision7 Ὲ ᾢ Ⱶ ̆ ᾣ ╠ ѿ

ҹҬ ᴑҙ ᶫѿ Ⱶ Ҭ ᴰ Ȃׂ ̆ ᾣ ꜛҬ ᴑҙ₮ ҙ

Ⱶ ⌠ 30- 50ַ ̆ Ӟ ᾣ № 

2016 6 15 ̆ ԍ ֤ SaaS ᴪ ῏ ĺĺ ᴑ Ȃ

֟ ᴪ҉̆ ᾣ ҍ ᴑ ֜ ԅ ᵬ ӥ̆ ֟ ȁ ȁ

Ⱶ ȁῃ ᵬȂ ᾣ ԍ ҍ ̆ CRMҙⱵ

ѿ ҽ Ȃ ᾣ ₡Ṣ CRM Ⱶ ⱬ ᾟ№ ῤ ⇔ ү ̆

ԅᴧ Ḥᴋ̆ ԅ ȁ ȁ ȁ ҩ ҙ ῤ CRM

Ȃ ᴑ ᵬҹ ᾣ CRM ᵬᴩᵄ̆ ᶫ ⱴ ҙⱵ ̆

῍ ҹ ҙ ᶫ ῃ ‰ ‗ ҍCRM Ⱶ̆ ⇔

ᴇṿȂ 

 

 

Һ ӊѿ̆ ғ ᴰ

֜ԑ Ȃ ᾣ ´OTT ̆ ̆Ὲ ῤ ₃

Һ ῃ ᵬ ̆ ᾣ ҹOTT ҙῤ ȁ ᵣ

Ȃ ᾣ ҍ ᵬ Ҍ ԍ ҹ̆ⱴ ҍ

ԑꜚ̆ ᾣ ȁ Ἕ ⇔ ̆ ‰ ȁ ҍ

ᵬ̆ ᾝ ֟ ҹ̆ Һ ѿҩ ԍOTT Ȃ 
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ᴩᵄ ᴋ 

 

ҍ ᵬ̆ҹ ҙ Ῑ Ғҙֲ  

 

7 21 ҉ ̆Ҭ ֲ ľ ᴰ Ŀ ת ľ ᴰ ֲ Ῑ Ŀ

֤ҽ ȂҬ ֲ ᴰ Ҭ ֲ ҍ ᾣ ᴰ ῍ ̆

Ῑ ᴰ ף ֲ ̆ ῀ ֲ 1ַᾝȂ 
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Ҭ ֲ ᾣ ῍ ᴰ ̆ Ҭ ᴰ ᴑҙҍᴰ ᵬ̆

ԍᴰ ȁᴰ ᴑҙȁ ҩᴰ ҙ ΐ ӈȂҬ ֲ ↔

ᴯ̆ ̆ ᾣ̆ᾴ ӥ ̆ ȁ ȁҬᴰ ף

̆ ᾣ ᴰ Ԋ ῚCEO ȁ ◐ Ҁ қ ₮ ԅ ꜚȂ ᴰ

ֲ Ῑ Ӟ ҽ Ȃ 

 

 
 

ҍ ҙ֜  

 

ᾣ ҍ ҙ֜ ̆ҍ ᵬᴩᵄѿ ҹ ҙ ⇔ ᴆȂ 

Ҭ ᴪҺⱲ ľ Ҭ ᴪĿԍ 2016 1 21 22 ֤

ᴪ Ҭ ҽ Ȃ22 Ҋ ᴪ ꜚ ₮ Һȁ ᴑҙȁ

ᵣ ȁ׆ҙ ̆ ԅ Ȃ ᾣ ₡Ṣ ⱬ ꜚ ⇔ ̆

ᴪ ҩ Ȃ ᾣ ꜚԑ ᾢ ₮ ԅ ̆ ꜚ

ꜚԑ ꜚ ԅ№֣ 

 

ᾢ ᴪ ҉ №֣ 
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2016 Ҭ̆ ᾣ ҺⱲ ⇔ ̆῍ ᴪ ל ȂҹҬ ֦

ᴪ ᴰ ̆ ᾣ ῃ ᾢ ҙ ᵣ Haymarket̆ ҽⱲԅ

ѿ Һ ҹľ ᴪ ל Ŀ Ȃ 

  

ꜚ  

 

ԅ ᵝҙ ̆ ױ ľ֤ ⅞Ŀ ᶛ SK- II

ֲ Ȃ Ҋ Ὲ Һⱬ ₴̆ ף Ⱶ ⱬ̆

ԍ֤қȁ ̆ ⱳ ꜛ SK- II ȂṢꜛ ̆ ᾣ

Ӟ ҉ ԅ ᴪ ῃ Ⱶ ⱬȂ 

 

 

ᾣ ҙⱵ CEOῚ ҍ№֣ 
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2016 10 ̆֒ ΐ ⱬ ⇔ ӊѿ Ӝ ⇔ ῖ ҉ ҽ Ȃ

ᴪ҉̆ ᾣ ᵬҹҬ ᾢ ̆ ҍῤ Һ ᵝ

ҙҒ ҽ № ῍ ԅ ꜚҊ ῤ̆ ᵥẠ⌠ľ ῀ֲ ĿȂ ◐

Ὶ Ҁ қ №֣ԅ Storytelling ̆ף ԍ Ԋ ῤ Ҍ

Ȃ 

 

2016 ᴪ  

 

 

◐ Ὶ Ҁ қ ҍ№֣ 

 

Ҭ̆ ◐ Ὶ ֲ Һ ̆ Ҭ

ĺĺTHINKԊҙ ↔ Ҭ̆ ᴰ ◐ ̆ CEO ҆ ̆



                               

21 
 

ַꜚ CPO ₣ ̆ Ὲ CEO ᵝ ῍ ԅ Ҭ ῤ̆ ҍ

ȁ ӊ ῏ Ȃ 

 

 

2016 ꜚ 

 

12 14 ̆ ᾣ ҙⱵCEOῚ ₮ ԅ ῃ ȁ ᵫ

◐ ѻ Һ Ҭ ֟ҙ ᴪ Ȃҍᴪ Ҭ ᴑҙ ᴪҺ ȁ

ⱬȁ ᾥ ᴪҺ ̆ ľ ᵥ Ҭ ļ ₮ Ľ

Ŀ ԅ Ȃ 

 

₮ Ҭ ֟ҙ ᴪ  
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ᴋ 

 

 

ῤ̆ ᾣ ῏ 2̆016 4.96 ַᾝ̂ Ҍ ҩֲ Ȃ̃ 

 

ҙֲ  

2016 12 ̆ ᾣ ֲ ҹ 6, 542ֲ̂ Ȃ̃ 

 

ץ ⱬ Ⱶ Ҭ ᴑҙ ₮  

 

1.  ȇ ᾣ ᾢ ⇔ᴑҙ Ҭ ֟  ľ ₮ Ŀ Ȉ Ҭ

֟ҙҒ ̕ 

2.  ᾣ Ⱶ 5 ȇ ₮ ȈȂ 

 

 
 

 

ҍ ֤ ⇔ ֟ҙ  

 

1.  ⱴ ᴪȁ ᴪ ׃ ׃̆ꜚ ȁ ȁ ҍ

̕ 

2.  2016 ꜛ ꜛ ֤ ⱲҽⱲ ⇔֟ҙ ᴪ׃ VR/AR֟ ҙ

 ᴪȂ׃
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ᴋ 

 

AD̂ ̃ ᴪ 

 

ᾣ Έ AD ᴪԍ 8 ∆ ֤ҽⱲ̆ ᾣ ᴰ № Ὲ Ҭ

ҙⱵ ȁ ҙҒ 400ֲ ⱴԅ ᴪ ҍ̆ᴪֲ ľ Ŀ ԅң ᶛ

№֣Ȃ AD ᴪ ԅԑꜚ ̆ ῃ ̆ ԅ ȁ

̆ ԅ 4000ֲ ҍԑꜚ̆ ԅ ῤ ֲ῍֣AD ᴪ ⇔ Ȃ 

 

 

 
AD ᴪᴪ  

 

 

AD ᴪ ᴪֲ  
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Ԋ Ὶ CEO ᾢ AD ᴪ҉ẠҺ  

 

 

 

 

COO ╤ᾢ Ὲ ҙⱵ Ạ  
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ҙⱵ CEOῚ №֣ῃ ҙ ל Ԉ  

 

 

AD ᴪ ᶛ№֣  
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ֲ ѿ ᾣ ᴰ ̆Ӟ Ὲ ҙⱵ Ҍ ꜚⱬȂ 

ץ ֤Ὲ ҹᶛ Ғ̆ҙ ׆ ᵬҙ ₮ ḱ ׆̆ ҙ ₮ל

Ὲ ׆̆ Ῑ ᴩᵄ₮ Ȃῃ ῍ 43 ̆ ᴪֲ ⌠3,446

ֲ Ȃ2016 2015 ̆Ғҙ ⌠ 100%̆ ⌠Һᴋ׆ ̆Ғҙ

ҍ Ӟ 66%Ȃ ̆ ֲ Ԋ Ғ̆ҙ ᵣ № 5№̆ ῤ ȁ

ҍ ᵣ № 90№Ȃ 

ֲ̆ⱬ Ӟ ԅ 8 ̆ῒҬҬ ҙ ӟ Ὲ ̆ 12

῍ 2164ҩ ̆҉ ⌠ 66%̆ ӟ ⌠ 40%Ȃ ῀ MBTI Һ

Һᴋ ̔ ῀ ⱴ ῀̆ ᴩᵄ ̆ Ὲ

’ └ ∆ ȂMBTI Ὲ ῍ҽⱲң ̆ ԍ E ̆ ҍֲז

ᵬ ⱬ̆ Ȃ 

 

Ғҙ ̔ 

 

   ⌠ ֲ  ≢ 

ҍ ̇

⅞̂Ĩ 

ҍ ̇ Winning  Way ӊ  

̂O5I ̃ 
 510 ḱ  

ҍ  -  

⅞̂II ̃ 

ҍ ̇ Winning  Way ӊ  

̂ ̃ 
 375 ḱ  

ῤ  
ῤ  -  ᵥẠѿҩ 80№ ῤ

⅞ 
–  119 ḱ  

 
ľԑꜚ ľ ꜚ-- O.G.S.M

 
 97 ḱ  

Ғҙ Ῑ AEӊ ľṿĿ     412 ḱ  

Corporate PR Ὲ῏῏ - PR101   87 ḱ  

 
 -  Productive Briefing ⇔

֟ⱬ 
 236 ḱ  

   106 ḱ  

 - CDDM ꜚ   86 Ὲ  

 
ῒ ̆ ῒ - TDC ꜚ⇔

 
ԇ 242 Ὲ  

ԋ ᾝ  ᾝɁ Ὲ 126 שּׂ   

׃ ӯ —Ҭ -׃ Media Landscape  106 Ὲ  

׃ ӯ ׃ ⅞ 101-  Media Planning101  135 Ὲ  

 ֲֲ №   45 Ὲ  

ҙⱵ ҙⱵ  ᶿ  53 Ὲ  

ᴪ  ꜚҊ  ↔  66 Ὲ  

῏

̂CRM̃  
῏   87 Ὲ  

   59 Ὲ  

OTT " ⱴ ̆ " - ԍ ῃ Ṭ 14 Ὲ  
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ᵣ ̂ҍ Ⱳ̃ 

CaseLOUDER ῖ ᶛ 2016 

ȁ

ȁ

 

82 Ὲ  

ῤ  - Content Box  32  

 - Insight Mining   33  

KPI - KPI ᶿ  34  

 - Customer Journey  36  

 - MarketPlaceȇ ‗ Ȉ  32  

 - Market Placeȇ ‗ Ȉ Ҽ  36  

 

 

ֲⱬ ̔ 

 

   ⌠ ֲ  ≢ 

Ὲ └

ԅ  
῀ - ѿ  

ȁ

ȁ  
30 ḱ  

Ὲ └

ԅ  

῀ - ԋ  ȁ

ȁ  
47 ḱ  

Ὲ └

ԅ  

῀ - ҈  ȁ

ȁ  
29 ḱ  

Ὲ └

ԅ  

῀ -  ȁ

₣ⱬȁ

 

50 ḱ  

Ὲ └

ԅ  

῀ - ԓ  ₣ ȁ

 
33 ḱ  

Ҭ ҙ

ӟ 

ԍҌ Һ ӟ ̆

ҩֲᴨלȁ ֲז ⱬȁ

ҙ  

ĺĺ 
҉

ῃ 2100 

ӟ 

ԍ E

̆ ҍֲז

ᵬ

ⱬȂ 

MBTI- ѿ   

 

30 Ὲ  

ԍ E

̆ ҍֲז

ᵬ

ⱬȂ 

MBTI- ԋ  

 

30 Ὲ  
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ľ ᾝɁ ĿҒҙ  

 

 

 

 

ľ ĿҒҙ  
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ľCaseLOUDERĺĺ ῖ ᶛ Ŀ№֣ᴪ  

 

 

 
 

2016 P ֲ  

 

 

ꜚ 

 

Ḇ ֜ ̆ẫ ̆Ὲ Ӟ ᶫԅ ҽⱲԅ ү ꜚȂ

ῤ ҽⱲԅľ ĿȁľFamily Day֪ Ŀȁ ľ Ŀ ľ PartyĿѿ

↓ ꜚ̆ᶏ ῃᵣ ȁ ȁ ᾟ ԅ ⱬȂ Ҍ

ȁľ Ŀ ᶏ ԅ ᾣ ᴑҙ ̆ ῀Ὲ Ȃľ
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Ŀ ̆ᶏҒҙ ȁ ȁ ᴑҙ ֲ Ȃ 

 

 

Ὲ ᴪ  

 

 

ꜚľ ¥ Ŀ 

 

 

Family Day֪  
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ꜚľ ⌠ᵰ Ŀ 

 

 

 

ꜚľ ̆№֣ ӏĿ  

 

 

 

ֹ ̂ ̃ 
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̂ ̃ 

 

 

 

 

Ὲ ꜚ 

 

≠ 

 

ᵖҌ ԍץҊῤ ̔ 

 

 ҹ ᶫ Ⱶ̆ ₡ҩֲ ᾧ ӗ  

ᾧ  ҹ ᶫ 9 ╠ץ ᾧ  

ᾟ ҙḠ  ҹ ᶫ ᾟ Ḡ ֲ ᴴ Ḡ  

ẫ  ᾧ ᶫ ȁ ῒזẫ  

 ҹ Ӳ ױ ᶫ Ⱶ 

 ᾧ ҹ ᶫ  

 ҹ ᶫ Ⱶ 

ᵍ  ҹ ᶫ ᵍẫ ꜚ 

 ᴪ ⌠Ὲ ̆ ᴪ ᶫᾧ ̆

̆ҽⱲ ᴪ̕ 

ꜛ Ὲ ҹ ᶫ ꜛ 

ᵝ  Ὲ ῤẢ ֣ ᴇ  

 Ҍ Ҍ  

ⱴ  ⱴ ᵬֲ ֣ ⱴ  



                               

33 
 

 

ᴋ  

 

ῤ  2016  

Ꞌꜚ  ֲⱬ ᵬ Ꞌꜚ  

 6, 542ֲ 

Ꞌꜚ ̂%̃  100% 

ᴪḠ ̂%̃  100% 

ⱴ ᴪ ᶛ̂%̃  

֤ ᴪ ֤ ΎῈ ⱴ ᴪ ̆ ╠

῍ 10 Ὲ ᴪ ̆ ⱴ ᴪ ᶛҹ 95.2% 

 ԍ 50№ᵝ̆ΐ Ԉⱬ 

ῃ ֲ ᴡẊ  11  

ᵳ└  

ᾣ ȁ ȁ ↕̆

ᵬ ᴪ ᾝ ̆ ⱬ ᶫ

ᵝ 

ֲ ᵳֲ  71ֲ 

ᶛ 4:6 

ᶛ 3:7 

ҙẫ └  

1.  ᾟ Ḡ ̕ 

2.  ѿ ᾧ ᵣ ̕ 

3.  Ḡẫ̕ 

4.  ҹ ᶫᾧ ẫ                                                                                                                                                                 

ẫ  

1. ľץ  Ŀҹ ̆ ӥ ȁ

֜ ꜚ̕ 

2.  ľ Ŀ└ ̆ ҉ Һ ҍ

̕ 

3.  ҙ ⅞ ̆ҹ ᶫẫ ҙ  

ᵣ ẫ  100% 

ҙ  0 

ᴰ ⌠

 

1.  ᴆ Ὲ ₮  ̕

2.  Ὲ ҍ ֜ ᴪ̕ 

3.  № Ὲ ᴪ̆ ̆
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└  

Ҍ ֲ Ῑ ֲ̆ ⱬ ԅҍӊ

ֲ Ȃ 

҉ Ҋ O2O ӟ №̆ҹ ῀

ȁᴑҙᴇṿ ȁҒҙ ȁ ⱬ Ȃ                                      

1. ῀ ̔ ῤԅ Ὲ ҙⱵ ȁ

ᴑҙ ȁ ≠ iHR ᶏ ̕                                                           

2. ᴑҙᴇṿ ̔ Ὲ ῃ ᴑҙᴇṿ ̆

ᴑҙᴇṿ ̕ 

3. Ғҙ ̔ Ὲ ῤ Ғҙ ҙҒ ̆

ᶷ ҙ ᵝ ῏Ғҙ ⱬ ̕ 

4.  ⱬ ̔ ⱬ Ȃ 

6. ⱬ Ῑ̔ ԍ Ὲ ҙⱵ

ⱬ ȇ ᾣ 3- Lead ⱬ Ȉ̆ Ὲ ѿ ↓

ⱬ Ῑ Ȃ 

7.ֲ ̔ 

ҹⱴ ֲ ҹ̆Ὲ Ῑ ᴨ ֲ Ὲ̆ ԅ

Ῑ ֲ ̆ Ὲ ῤ ᴨ ץ̆

ῒ ⱬ Ғҙ ⱬȂ                              

ⱬ  

1.  Ὲ

̆ᶏ Ҍ ӟ ̆ ⱬ̕ 

2.  ᵀҍ ̆ᶏ Ҍ

ⱴ ̕ 

3.  ̂ 7 ̃̆ Ὲ ̂ ҽ

̃ 

4.  ӟ ῃ ᾧ Ȃ 

ҙ  
ҹ ᶫң ᴪ̕ ҍ №ҹң ̔

Ғ  

῀ 
Ὲ ̆ ᵬ ⌠ ץ

ꜛ 

ҹ ֲ ̂ ȁ Ӳ

̃ ᶫ Ḡ  

Ὲ ῤ ̆ҹ ȁ Ӳ ᶫҒ  

 91% 

῏  

1ȁ Ҭ ̆ ̕                                             

2ȁᾙ ̕                                                                                   

3ȁ Ẋ ֪̔ Ẋȁ Ẋȁ Ẋ̕                                             

4ȁ ̆ ̕                                                     

5ȁ ᴪ ̕                                                     

6ȁῈ ̆ ᵬ ⌠ ץ

ꜛ̕ 

7ȁ ҹ ᶫѿ ꜚ̕                                                                

8ȁҹ ᶫᾧ ẫ ̆Ḡẫ  

ҙ ҽ   
ᴪ ᾟ̆№≠ ᴨל ҉
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ᴋ 

 

ᾣ № ҍ ꜚ̆2016 ׅ ԍ Ḡȁ NGO ҈ ↓Ҋץ̆

ҽΐ ף ԊᴆȂ 

 

 

Ḡ  
 

ᾣ ѿ ץ ̆ Ḡ‰↕̆ Ṥ ᵣⱬ ҍ⌠

ᴪ Ḡ Ҭ̆ҹ ⱴ Ȃ 

 

ҍľ Ҭ ĿῈ Ḡ  

 

2016 ∆̆ ᾣ ҍ ꜚ Ḡ ľ Ҭ Ŀᴰ ᵬ̆ ץ

Ἕ ῃ ῤ Ὲᴧ ᵣ ᴰṤ Ḡ Ὲ Ȃ

CDD B̆lue+ E+ ῍ ҹ̆ľ Ҭ Ŀ

ᶫ ̔ ȁᴰ ⅞̆ ̆ ֜ ᵣ ̆ תּ ῃ

ᵬȂ 

 

 

Ὲ ҍ 2016 ľ ĺῈ Ŀ ꜚ 

 

2016 Ҭ ľ ĺῈ Ŀԍ 5 4 ꜚ̆ ꜚ ꜚӊ

̆῍ 100 ̆ ȁ҉ ȁ ֤ ҹ ̆ ҹ 5000

ᵩῈ Ȃ ꜚ Ṥ ľᵞ ̆῏ Ŀ Ȃ ᾣ ᵬҹҺⱲ ᴪ

Ԋ ᵝ ҍԅ ꜚ Ὲ ῤ ᴰ ꜚ ҉ Ҋ ҍ
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Ȃ ̆ ֤Ὲ ҹ ᴪ ᶫҒҙ ⱵȂ 

 

 

 

̆Ὲ ⱴԅ 7 2 ֤ ҽ Ғ ꜚȂ 

 

 
֤ ꜚ 

 

 

҉ Ὲ ⱴ Ḡ Ҭ ꜚ 

 

5 ∆̆҉ ױ ҍԅ Ḡ ҽⱲ Ҭ ꜚ̆
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Ӟ ѿ ‪Ȃ13 ồ ױ ̆ 6 ҩ ̆ԍ ‼

Ȃ ԋ ѿ Ḃ ԅ ӊ ̆ 40 ׆̆ ̆ ̆

ԅ ң ̆ ⌠ ᴡ ӠȂ ꜚ ῍ױ ⌠ 34.16kğ

ῒҬ 16.05kgȁ 18.11kğ 278ҩ̆ 216ҩ̆ץ ꜚ ḠȂ 
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ᾙ ῏  

 

ᾣ ᾣ ԍᾙ ̆ ≠ױ ᴨ̆ל ꜛ ῤ Ԋᾙ׆

῏ ꜚᾙ NGOȂ 

 

ᾣ ҽⱲ ⱬ ĺ ҉ תּ ꜚ 

 

3 4 ̆ ᾣ CSR ԅῈ ⱬ ̆ ꜚᾙ ץ ῏Ὲ

ᵬ ԅ ῍ȁ ᵬ Ȃ ⱬ ѿ ԍ 2006 Ὲ ̆ ľ

ҩ ꜚᾙ ľ ̆ ꜚֲ ̆ ҹ ꜚᾙ ῒ ᶫ

Ⱶ̆ ױז ̆ꜛῒ Ȃ 

Ὲ Ὲ ῤ ԅѿ ҉ תּ ꜚ̆ҹ ֤ ꜚᾙ ̆

ҊҌ Ὲ ᵩֲ ⱴ῀ԅ ↓ҬȂ 

 

҉ Ὲ ꜛⱬ҉ ⱱľѿҩ Ŀ  

 

4 23 ̆ ҉ Ὲ ῳױ ⌠ᵝԍ қ ҉ ⱴ ҉ ⱱῈ

ᴪҽⱲ ѿҩ Ὲ ꜚ̆ ꜛ ⱱ ᵣ ᵬȂѿ

ҩ ľ Ŀ ҽṤ Ὲ ̆ ֲ ҹ ῏ ᾙ

̆ ꜛ ᾙ Ȃ 
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Ὲ ꜛ ҍ ֤ ӊ ľ ῇ Ὲ ᾙ Ŀ 

 

5 28 ľ ῇ Ὲ ᾙ Ŀ ֤ Ӡ ҽ ̆ ᾣ 4

ꜛ ҍԅ ꜚȂ 
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ᾣ Ὲ ꜛⱬ Ҝ ҹ ᾣ Ὲ ꜚ 

 

2016 7 15 ̆ ᾣ Ὲ ҹױ Ҝ ҹ ᾣ ᶫԅҹ

ңҩ Ғҙ Ⱶ Һ̆ ᵬ ꜚҺ ᴰ ⅞ȁ ᵣ ҍ ꜚ ҍֲ

ץ̆ Ὲᴧ ҍ ȁ ꜚȁӈ ȁҺ ᵣ ᴰ Ҋ

ꜚ Ȃ ꜚ ℮₮ 66 ̆ Ḥ 10000ᵩ ̆ 20000

ᵩ ̆ ᴪ ҍ Ȃ 

ṿ ѿ ̆ ҹ ᾣ ӈⱵ ᵬ ᴪ ľ2016ᴑҙӈ

ĺ ᶃῈ ᴑҙ ĿȂ 
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ᾣ ꜛ ҍ ⱬ ľ ѿҩ Ŀ ꜚ 

 

7 31 ̆ ᾣ ֤ Ὲ 21ᵝ ⌠ ֤ ҍ ⱬ ҽⱲ ľ

ѿҩ Ŀ ꜚȂ 
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ᾣ Ὲ ҍ Ὲ ᵣ ꜚ 

 

9 24 ̆ ᾣ Ὲ 12ᵝ ⌠Ԑ ῐ Ҭ ̆ҍ

№֣ ӏ̆ Ȃ ꜚ Ӟ ⌠ԅ ῐ ̆ ῒῈᴧ ԇץ

ԅ ꜚḤ Ȃ 

Ὲ ԍ 2011 қ ῐ 4 Ὲ ӥ 2̆013 ԅ 3 2̆016

5 ῬԍԐ ῐ Ҭ ԅῈ ӥ ̆ ׂҹ Ὲ ԅ 8 Ὲ

ӥ Ȃ ӥ ᾣ ̆ NGO Ὲ Ȃ ӥ ̆ Ὲ ҈

ⱴ ̆ ԍ ӥ ȁ ӥṢ ȁIT ץ̆ Ȃ 

 

http://blog.sina.com.cn/s/blog_7062ed8701014zio.html
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Ὲ Ῥ ꜛ ҍ ⱬ ҽⱲ ᾙ ῏ ꜚ 

 

11 20 ̆ ᾣ Ῥ ⱬ ꜚᾙ ╠ Ҭ ̆ ҹԅ

ꜚᾙ ᴪԅ ⌠ ̆ ⌠ ӏ Ȃ21 ԅ№ ̆ ⱬ

№ ᴋⱵ̆ ױ ᴋⱵҬԑ ҍԅ ̆ ᴋⱵҬ Ȃ 

 

 
 

 

NGO  

 

ᾣ ⱬԍ ꜛNGO ̆ץ≠ԍῈ Ԋҙ Ȃ 

1 24 ̆ ⱴ ABĈ ᴪ ̃ ᴪ ꜚ̆ҍ Ὲ ᵬȂ 


